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                                                ABSTRACT 

 

 

 

Emoji or known as graphics with nuanced details, are ever-increasing communication 

icons as they are widely used in modern text platforms. It has gained its popularity 

throughout recent years and has become a new contemporary language for computer-

mediated communication users in the world. This study attempts to enlighten the 

necessary understanding and information on the users' behaviour which are related to 

gender, its usage and their differences in interpreting the emoji. This study was done in 

International Islamic University Malaysia, specifically in the Kulliyyah of Languages and 

Management, which is located in Pagoh. 60 participants which made up of 30 male and 

30 female students, answered a questionnaire on the usage of emoji and its interpretation 

through their gender lenses. Also, the researcher explores the participants’ interpretation 

of some popular emoji through an open-ended survey as to figure out the differences in 

interpreting similar emoji between genders. After analyzing both quantitative and 

qualitative data, the researcher found that there is no significant difference in emoji usage 

between genders, but the results demonstrate significant differences in interpretation 

between male and female users. This paper contributes to the existing literature by 

presenting details regarding genders, emoji and differentiation in interpretation. The 

findings suggest that every user, from both genders, needs to be aware of its potential 

difference in interpreting any emoji in virtual communication. 
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CHAPTER 1 

INTRODUCTION 

 

 

 

1.1 BACKGROUND OF THE STUDY 

Throughout the years, we have seen the world is drastically getting into the era of digital 

communication, which became the primary medium of interacting and communicating 

among contemporary society. It started with the usage of emails, text message, and now 

moving to the era of instant messaging with more specific applications such as Wechat 

and much more. Our current digital messaging applications such as iMessage and 

Whatsapp have helped humans to communicate and connect much easier than ever before 

(Annamalai & Sobihatun Nur Abdul Salam, 2017). However, these applications cannot 

successfully convey and express one's verbal expression, which is lacking in these 

platforms. In such context, we can see efforts in improving and figuring out ways to 

accurately convey the emotion and non-verbal communication which go beyond the 

words. Finally, with the help of ever-developing technology, humans are able to fill this 

gap and limitation by creating a new, modern, and ‘visual language' that is known as 

emoji.  

As mentioned by Eisner, Rocktäschel, Augenstein, Bosnjak and Riedel (2016), 

emoji are known as a collection of small graphical cues that facilitate our current digital 

communication, as it can represent everything from basic facial expressions such as 
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smiling faces, to travel and places emoji. This digital evolution has made us witnessed the 

increasing popularity of emoji in many digital platforms as it is being accepted and 

understood among the users of the universal society. This modern language is popular as 

it has the ability to convey more than one meaning, even outside of its original definition, 

as long as the message is mutually accepted and understood by both senders and 

receivers. Emoji is being used to jazz up one's communication and interaction using 

technologies. Indirectly, it changed the ways people express their expression in order to 

replace the actual non-verbal communication. The portrayal of emotion by using emoji is 

essential and unavoidable as the regular words, or even the punctuation is technically 

limited. This evolution is significant as it helps in improving the pace of communication 

as well as saving one’s time. Hence, emoji is crucial and widely used in the online 

conversation. 

However, nothing exciting is ever wholly one-sided, such as emoji. For all of its 

advantages and benefits, emoji has its disadvantages while using it. One of the examples is 

the issue of misinterpreting emoji based on other people's perceptions and the way others 

perceive it. These might lead to arguments, disagreements and fights between the senders 

and receivers of the text. Some may interpret it simply by the looks of the emoji, while 

some may look more in-depth and create another meaning of it as to make it more 

meaningful, based on their personal view and interpretation. For example, various looks of 

smiling emoji in the smartphones may lead to a different kind of description and 

classification for some users.  
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This study has explored on the usage of emoji as well as differences in interpreting 

these graphical icons between genders. It was specifically focusing on the ways people 

interpret the emoji semantically, which either dependent or independent to one's gender.  As 

can be seen, different people have their own ways of translating the emoji that are being 

used. According to Guibon, Ochs and Bellot (2017), most of the users agreed that a 

complex feeling and thought could be conveyed by creating a shared emoji with a unique 

and specific meaning that is found difficult to express quickly in a text. However, since 

there is significant diversity among emoji users, it is evident that the meaning and its 

usage will possibly vary from one person to another. In placing more emphasis, Shatha 

Hakami (2017) reported numerous problems have been raised regarding the meaning 

assigned to the emoji as well as one’s intention in using it. She added, some emoji have 

the potential to mislead the receiver, which resulted the message to be misunderstood.  

Under the same notion, this paper is personally related to the researcher's experience 

in witnessing a real-life argument as the result of emoji misinterpretation between two 

different genders. The argument happened between the sender who is male and the female 

receiver, in understanding the half-smiling emoji ( ), that was being given. The sender 

claimed that the emoji used was to indicate the act of real-life smiling, but unfortunately, 

it is perceived as being sarcastic and bitter. This scenario has shown that the tiny 

graphical icon may lead individuals to misinterpret the intended message, which then 

causes misunderstanding between two parties. It is quite surprising to see how powerful 

this icon can bring much tension to its users. It is almost impossible to deny that certain 

emoji can make complete sense, while a few of them are quite difficult to be interpreted. 

Hence, various interpretations are being assigned to them. For instance, some of the 
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straight forward emoji that are available on many platforms are pizza (🍕), heart emoji 

( ), peace ( ) and laughing with tears emoji ( ).  

There are some emoji that have various meanings, can often be used inaccurately 

as well as being interpreted in more than one way and a bit more complicated. An 

example of this issue is the emoji of a girl flicking her hair. Most people think that this 

emoji is reflecting and representing one's sassiness. However, according to the 

emojipedia, a dictionary for emoji, this emoji is an icon that functions to show a person 

who is working at the 'information desk.' Initially, it represents a person who is in the act 

of asking the customers if they have any questions or inquiries that can be answered by 

her. In this case, various meanings of an emoji can lead to a core problem, which is the 

ability for one to understand them. 

According to Goldsmiths and Gould (2015), individuals ascribe broadly varying 

sentiments to emoji that are identically rendered, such as smiling and half-smiling emoji. 

They added, sometimes, the assessment of sentiment is merely based on the receivers’ 

interpretation. This scenario creates a considerable impact and might lead to a 

misunderstanding between the senders and receivers of the text messages. All in all, 

research on emoji is relatively new, especially on specific topics such as its usage and 

interpretations between genders. It is suggested by Annamalai and Sobihatun Nur Abdul 

Salam (2017) that further research should emphasize on how the emoji can be interpreted 

differently from one person to another. Hence, this paper could bring a better 

understanding of emoji usage as a modern tool in human-computer interaction. Also, this 

research is intended to provide evidence of the differences between genders on the 
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mentioned topic, as well as attempted to create users' awareness on their possible 

variations that might bring negative consequences in using emoji. 

 

 

1.2 STATEMENT OF PROBLEM 

It is obvious that emoji is being used to create a new meaning to our existing words in 

order to communicate with one another throughout one's life. They are overtaking the 

world, which indirectly able to replace our actual language in real-life communication. 

However, with the existence of this online ideogrammatic, there is no guarantee that this 

graphical symbol will have its consistent meaning among the interlocutors. This problem 

is happening because of the different interpretations of the emoji that has been used in 

online communication. Concerning to this current issue, the significant difference 

between genders and its frequent usage, as well as individuals' interpretation, are the 

actual aims that need to be discovered in this paper. With this research, the researcher 

hopes to create awareness to the users of emoji as to avoid miscommunication as well as 

misunderstandings in their daily communication in this digital world.  
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1.3 PURPOSE OF STUDY 

The primary concern of this study is to investigate the significant differences in using 

emoji as well as their own interpretation of emoji between genders. In these recent years, 

emoji is being widely used, as for the users, plain text is insufficient, dry and less 

expressive in conveying their non-verbal communication (Chen et al., 2017). However, 

Bosch and Revilla (2018) reported, there was a noticeable difference in the usage of 

emoji between the users of both genders. They mentioned that females are more frequent 

and inclined to use more emoji than males in Mexico and Spain. This urged the researcher 

to figure out the same notion towards different populations, which is the undergraduates 

in Kulliyyah of Languages and Management, International Islamic University, Pagoh. 

Also, this study tended to explore the differences between the genders, male and female, 

with the gap of interpretation that occurs as different people have different ways of 

interpreting a similar emoji. It is believed that each interpretation is based on an 

individual's own experience and thought rather than their general meanings that have been 

assigned to them. It is confirmed by Bosch and Revilla (2018) that certain emoji may be 

interpreted contrarily based on the context they are in, the sender and render of the icons, 

as well as one's cultural differences. These are the principal reasons for the researcher to 

explore its differences in emoji interpretation as to compliment the claims that have been 

made by the past researchers regarding this matter.  
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1.4 RESEARCH OBJECTIVES 

i.      To analyze the differences between genders and their usage of emoji in their 

daily online communication. 

ii.       To examine the differences between male and female in interpreting certain 

emoji. 

 

1.5 RESEARCH QUESTIONS 

i.     What are the significant differences between genders and their emoji usage in 

their daily online communication? 

ii.     What are the differences between male and female in interpreting selected 

emoji? 

 

1.6 SIGNIFICANCE OF STUDY 

The findings of this research paper revolved around various interpretations between males 

and females towards a similar emoji, which is relatively new, as well as the differences in 

the usage of these visual icons. This can support or oppose the claim that emoji is being 

used as to reduce the ambiguity of the textual context and has the ability to avoid 

miscommunication between the communicators (Miller et al., 2017). 
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Undeniably, misinterpretation of the emoji can occur in the community of 

technology. It is found that the interpretation of emoji used or received is independent 

towards the gender aspect, and solely relies on individuals' semantic meaning, which then 

leads to either understanding or misunderstanding of the given message. Thus, the users 

of the emoji can be more enlightened on the vital aspect of this matter.  

This paper intended to help the emoji users, to better understand the differences 

between emoji and its assigned meanings given by the genders, certain parties as well as 

individuals' interpretation, to avoid future arguments and misunderstandings. Also, this 

research designed to give proper insights for researchers in this field on how different 

people can perceive various meanings of emoji, which supposed to have only a meaning 

assigned to each emoji provided in the smartphone. Lastly, the data and findings of this 

study can be the future references for the continuation of this research under the same 

topic. 
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                                      CHAPTER 2 

LITERATURE REVIEW 

 

 

 

2.1 WHAT IS EMOJI? 

Historically, emoji was being introduced in the late 90s by a person named Shigetaka 

Kurita, which took place in Japan (Bliss-Carroll, 2016). Back in the years before the 

existence of emoji, emoticon was the only non-verbal cue that assisted textual 

communication by providing basic facial expressions to the users. Hill (2016) explained 

that the emoticon is known as keyboard characters such as ":-)" that usually represents 

one's expression, showing an attitude or emotion of its users, especially in computer-

mediated communication. It is supported by Chairunnisa and Benedictus (2017), which 

stated that years ago, emoticon exists in the form of a primary symbol, which works to 

indicate the users' positive feelings. They added, these basic symbols and signs have been 

used worldwide before the existence of emoji that is being recognized as pictorial cues. 

To compare with the current advancement, emoji have been developed and evolved into a 

proper facial-like ' ’ that comes in different shapes and various colours. Undeniably, 

emoji and emoticon are the derivation of modern language that able to carry as much 

authority as the words and known as a non-verbal surrogate in our current trend of 

communication (Hill, 2016). 

On the other hand, emoji is being defined as a small graphical icon that is used to 

emphasize and express an idea or emotion in the same platform as an emoticon (Hill, 
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2016). From the same research, it is found that the word ‘emoji’ is derived from the 

Japanese word for "picture" (e) + "characters" (moji), which means letter and character. 

Also, the Oxford Dictionary described emoji as a tiny icon or a symbol that is used in 

expressing one's idea or emotion via electronic communication (Algharabali & Taqi, 

2018). In a like manner, Annamalai and Sobihatun Nur Abdul Salam (2017) defined 

emoji as an extension of the emoticon that has the ability to relate to one's emotional 

conditions, such as frustrated, happy or sad, which can hardly be seen via text 

communication.  

This visually-detailed cue is becoming a central feature in the digital world as it 

allows its users to be visually and emotionally expressive through its graphical 

resemblance with a physical object. It is similar to a short definition given by Bliss-

Carroll (2016), which said that emoji means 'pictograph' which is the modern tool in 

digital communication. To summarise, emoji can exist in the form of various coloured 

icons depicting facial expression, human emotion, animals, vehicles, while emoticon is 

the collection of symbols which able to represent a single facial emotion such as 

frowning, in messages (Chairunnisa & Benedictus, 2017). 

However, as the result of technological evolution, emoji are being used globally in 

the social media Eisner et al. (2016), and became an essential part of the smartphones, 

leaving behind the emoticon as the pioneer of non-verbal cues (Bliss-Carroll, 2016). From 

the same research, they found that the advancement of technology has led to the massive 

production of the new emoji from time to time.  
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According to the recent study made by Algharabali and Taqi (2018), one of the 

basic functions of the emoji is being known as an icon used to shorten a sentence, as well 

as the depiction of communicators' facial expression which can be more accurate than 

textual characters alone. Bliss-Carroll (2016) has given an example of a blogger named 

Phoebe Connelly, who reflects her real excitement by using emoji in announcing her 

engagement news to the public. She emphasized that emoji are the 'assistants' in her 

communication, which allow her to convey her exact feelings, emotions and current 

condition verbally. As was previously stated, the ongoing development assisted our 

digital communication with the presence of emoji facility and emoticon being offered in 

the communication platforms (Chairunnisa & Benedictus, 2017). Hence, the need to meet 

people face to face upon delivering any information is not necessarily compared to years 

before. To add, the researchers of languages and communication field interpreted these 

cues as a substitution for the paralinguistic features and socio-emotional clarifiers in a 

text message (Algharabali & Taqi, 2018). 

Other than that, it is undeniable that emoji has the potential to spark an 

imaginative initial idea and assist its users in accelerating their visual thinking process 

(Bliss-Carroll, 2016). By the same token, Tanimu Ahmed Jibril and Mardziah Hayati 

Abdullah (2013) mentioned, due to the lack of non-verbal features in modern 

communication mediums, emoji and emoticons are being seen as socio-emotional sources 

to the computer-mediated interface. This statement supports the view that emoji is 

capable of transmitting and conveying non-verbal information, which is lacking in social 

media communication platforms (Muhammad Rizal Fadhli Wibowo, Rufaida Ats-Tsiqoh, 

Siti Sangadah & Evy Sulfiani Komala, 2016). To relate, a sad person would use the 
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frowning emoji in order to indicate their feelings so others could understand their actual 

condition (Chairunnisa & Benedictus, 2017). However, Morstatter, Kai, Wang and Liu 

(2017) highlighted that emoji is lacking with consistency as distinct platforms will render 

different looks on the same emoji. With that meaning, slight differences of the emoji may 

entirely change the definition and affect the interpretation of the emoji itself. This can 

happen between individuals that are rendering the emoji from different platforms such as 

apple users and android users. Emojipedia, which is a website that works as emoji's 

dictionary, reported that it contained more than 15 different platforms, that show there 

might be 15 different renderings for each available emoji (Shatha Hakami, 2017). In 

placing more emphasis, Shatha Hakami (2017) claimed that distinct platforms such as 

Google and Apple produced their own graphical icons, which resulted in the same emoji 

to look different on various platforms. 

From a cultural discourse point of view, emoji has been characterized as irritating 

cartoons, a global form of communication and non-verbal symbols (Bliss-Carroll, 2016). 

Also, theorists concluded that emoji's significant role has the potential to become a world-

wide language that could be understood by the communicators. Wiseman and Gould 

(2015) supported this notion by reporting that emoji is a well-known digital language as it 

is claimed to be used in more than 6 billion messages per day, using their keyboard. 

Unsurprisingly, in 2015, an astounding increase in the usage of emoji was being reported, 

which led the Oxford Dictionary to officially announced the most-used emoji 'Face with 

Tears of Joy' as the word of the year (Eisner et al., 2016). This achievement marked the 

development of language and communication as we may see a language that is not in the 

form of words, instead of in graphical objects like emoji (Hamza Alshenqeeti, 2016). 
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'Face with Tears' emoji is also being nominated as the most popular icon as it has been 

widely used on individuals' social media account (Wiseman & Gould, 2015). According 

to them, this data is being reported and recorded by 'Emojitracker.com,' which is a 

website that keeps the data and updates on the number of emoji being used daily. 

 

2.2 THE USAGE OF EMOJI IN VIRTUAL COMMUNICATION  

In light of the evidence from the 2017 study, they found that the usage of emoji is a rising 

phenomenon, which has gained massive popularity in interpersonal communication and 

emotion expression (Morstatter, Kai, Wang & Liu, 2017). One of the significant 

implications in the emergence of emoji is, it revolutionized the way we communicate with 

each other. These days, we are inclined to use emoji in describing our emotions and 

feelings instead of using words like ever before (Nusrat Zareen, Nosheen Karim & Umar 

Ali Khan, 2016). This tendency happened as emoji fits in filling the inevitable gaps from 

the lack of non-verbal cues and expression in virtual communication (Hill, 2016). In 

differentiating the behavior between its users, woman is known as a gender that would 

choose emoji as to better express themselves in virtual communication (Algharabali & 

Taqi, 2018). In the same notion, Tandyonomanu and Tsuroyya (2018) reported, their 

female respondents decided to use emoji as it resembles and supplants the non-verbal 

signs, which are absent in digital communication, such as emotions expression.  

It is believed that emoji is one of the virtual assistants that help smartphone users 

to communicate non-verbally via the virtual platform. Eventually, it helps in contradicting 
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or even regulating the verbal communication that is taking place, as the result of its ability 

to convey the attitudes and emotions of the users (Kannan & Shreya, 2017). Depending 

on the stated reasons, they reported that both genders use emoji in the same frequency, as 

it assists them in expressing their emotions without the presence of words. It is supported 

by Chairunnisa and Benedictus (2017) that emoji functions in strengthening the meaning 

of the text in its context, which made the receiver able to feel the actual emotion of the 

sender. However, in a research made by Algharabali and Taqi (2018), female students 

tend to use more emoji as to express their positive moods and emotion while male 

students will only use emoji in order to explain their negative situation. By this 

differentiation in its usage, Hamza Alshenqeeti (2016) argued that the presence of emoji 

in a text could be either clarifying or confusing the receiver as their role is to indicate the 

emotion and mood of the sender without its physical existence. To support, researchers 

have found that these graphical cues function as ‘virtual speakers’ and modifiers towards 

the meaning of the textual utterance along with its position within the context (Nusrat 

Zareen, Nosheen Karim & Umar Ali Khan, 2016). 

On top of that, people use emoji as to emphasize the actual meaning that they want 

to convey to others (Wiseman & Gould, 2015). They added, emoji works as a punctuation 

mark that has extra power in delivering the meaning of the sentence when words cannot 

enhance them. This is important, as the essence of communication does not depend on 

what is said and written, but what is understood and interpreted by others (Wicke, 2017). 

As an example, Coca Cola has decided to employ emoji as an entrance to their website, in 

order to portray and emphasize the culture of happiness that they have promoted to the 

public (Lu et al., 2016). In this case, the visitors of the net will instantly get their visual 
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message reflects by the smiley emoji, which indicates their brand culture. Also, according 

to Annamalai and Sobihatun Nur Abdul Salam (2017), their female respondents claimed 

that the usage of emoji helps to improve its users' comprehension in a graphical, visual 

and most straightforward manner. It is further supported by Muhammad Shahbaz, 

Tabassum Razzaq, and Muhammad Riaz Gohar (2017) which found that female users 

decided to use emoji as to make the conversation lively, to strengthen the meaning of 

their textual context as well as to avoid tense in their virtual communication.  

Interestingly, according to Adams (2017), several of her research participants 

across groups expressed, in these recent years, they have become so accustomed to 

having emoji while texting, that they feel limited and incomplete without them. This 

contrast to Tandyonomanu and Tsuroyya (2018), who emphasized, these graphical cues 

helped his female respondents in enlightening their receivers on the intended meanings of 

the text message more than their male respondents. For instance, one of the participants 

mentioned that she used emoji in order to ensure her friend understands her message 

clearly without any ambiguities. This finding is supported by Wicke (2017), which stated 

that emoji is continuously growing and functioning as a 'visual speaker' of the textual 

context, making it as our modern communicative needs. Last but not least, emoji are 

known as communicative signs that able to accentuate or elaborate any written 

information, repeat what has been delivered or sent as well as clarify and complement the 

messages given by its senders (Sarah Alismail & Zhang, 2018). 

 



 

16 

2.3 THE INTERPRETATION OF THE EMOJI 

In the current trend of technology and communication, it is undeniable that we are turning 

to emoji in conveying the extra meaning of a message as well as our own emotion within 

the text. However, emoji is a two-edged sword, which indicates that it can be detrimental, 

despite its useful function in virtual communication. This happens as emoji are subjective, 

which allow the receiver to read them differently rather than what is intended by the 

sender. Annamalai and Sobihatun Nur Abdul Salam (2017) supported by saying that it is 

impossible to deny that emoji is quite open to interpretation and has the potential to be 

perceived differently by both genders.  

Undeniably, in using the emoji, receivers are being pushed into a particular and 

specific way of interpreting the text (Bliss-Carroll, 2016). It is further explained by 

Tigwell and Flatla (2016), individuals have their own way of using and assigning 

meaning towards certain emoji. Thus, people are not interpreting the graphic cues equally 

based on the general definition given to them. In an observation-based study by Miller et 

al. (2017), the findings have shown that males and females have the tendency to interpret 

emoji characters inconsistently, which may lead to potential miscommunication among 

them. They added, according to the psycholinguistic theory, in order to avoid 

miscommunication, individuals must interpret the icons in the same way as the senders 

and it has to be mutual. Failure to have a shared understanding of emoji interpretation 

may negatively impact the interactants much higher than verbal communications (Nusrat 

Zareen, Nosheen Karim & Umar Ali Khan, 2016). 
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In placing more emphasis, Algharabali and Taqi (2018), found that the meaning of 

emoji can be misunderstood according to an individual's own interpretation. This happens 

as it is believed that certain emoji are given specific meaning by individuals which are 

based on their socio-cultural background and gender preferences. As cited by Hamza 

Alshenqeeti (2016), emoji is known as a universal concept of a new language with more 

extensive and various comprehension potentials, depending on genders and cultures. To 

support, Kannan and Shreya (2017) reported that one’s gender plays a vital role in how a 

person expresses, perceives and interprets their emotions in virtual communication. On 

the same page, the study made by Bliss-Carroll (2016) has found a similar result where 

different genders might not perceive the same interpretation and meaning towards the 

same emoji.  

The meanings of the emoji, which are being encoded in Unicode consortium, are 

mainly based on their general looks and not according to its flexible semantic meanings 

(Wiseman & Gould, 2015). Hence, some emoji may have a different individual’s 

interpretation differing from one gender to another. In a slightly different understanding, 

Miller et al. (2017) proposed that misinterpretation and miscommunication are possible to 

happen between individuals regardless of their gender, countries they are in and cultural 

background. However, Hamza Alshenqeeti (2016) has opposed this notion. He reported 

that certain basic facial expressions are known and understood by many. Thus it can be 

used in communicating one's emotion universally. By that, it leads to an effective virtual 

communication that could happen across different cultures in the world.  
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                                            CHAPTER 3 

RESEARCH METHODOLOGY 

 

 

 

3.1 INTRODUCTION 

This area worked to reflect upon the approaches the researcher intended to adopt within 

the research. It led to informing the research methods, how the data is collected as well as 

the information analysis. 

 

3.2 RESEARCH DESIGN 

In this study, the research design that was being used in collecting the information is a 

mixed-method approach. The mixed-method is defined as a systematic integration of 

collecting, examining and combining both elements of quantitative and qualitative data 

within a study in order to understand a research problem (Wisdom & Creswell, 2013). 

This design helped in gathering in-depth data and understanding of human behaviour 

regarding the topic that has been highlighted.  

The discipline explained the wonders by using the method of distributing the 

questionnaire that includes both closed-ended questions which regard the quantitative 

approach while open-ended questions work for the qualitative analysis. These methods of 

inquiry are the most suitable in addressing the purposes of this paper, which are to 
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explore the usage of the emoji between genders as well as the differences in interpreting 

the emoji between them.  

 

3.3 SAMPLING METHOD 

In this study, the sample of the population is being gathered by using a convenience 

sampling method. It is also known as 'haphazard sample' or 'accidental sample' because of 

its elements which are happened to be situated, administratively, or spatially close to the 

researcher who is collecting the data (Ilker Etikan, Sulaiman Abubakar Musa & Rukayya 

Sunusi Alkassim, 2016). This method is chosen as it relies on the accessibility of the 

researcher to the participants, which are among the KLM students. The subjects were 

carefully selected because of their proximity and convenient accessibility in conducting 

the study. This is supported by Hameed Taherdoost (2016) which mentioned that the 

sample is being used as they are often quickly and readily available to the researcher.  

 

3.4 PARTICIPANTS 

A sample of 60 undergraduate students made up of 30 males and 30 females from 

Kuliyyah of Languages and Management, International Islamic University Malaysia, was 

part of this study. The participants were from four distinct courses, which are English for 

International Communication (ENCOM), Malay for International Communication 

(MLCOM), Arabic for International Communication (ARCOM) and Tourism Planning 
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and Hospitality Management (TPHM). By using a convenience sampling method, 15 

students from each course were taken as a sample ranged in age from 20 to 24 years. The 

participants were being recruited on the campus. Their willingness and consent to 

participate in this study were taken into account before their participation.  

 

3.5 INSTRUMENTS 

This research is built around both quantitative and qualitative approaches which made up 

the mixed-method research design, that were explicitly aimed to yield information and 

findings on the comparison of the emoji usage between genders, as well as their 

differences in interpreting emoji. By that, a questionnaire consisting of two types of 

questions, which are closed-ended and open-ended, will be the main instrument in 

conducting this study. The integration of both methods allowed the researcher to collect 

rich as well as comprehensive data from the participants (Wisdom & Creswell, 2013).   

The questionnaire was divided into three different parts, a) socio-demographic, 

which is the characteristics of the participants; b) information on the usage of emoji by 

the participants, and c) the differences in the interpretation of the emoji between male and 

female users. In the last section (section c), the respondents ought to elicit their own 

understanding of the given emoji based on their experiences as well as their personal 

thought. The questionnaire was produced in the English language as it is the main 

language used in the campus. The survey was being adopted and adapted from four 
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different sources which are Kannan and Shreya (2017), Durante (2016), Wang (2004) 

as well as Bliss-Carroll (2006).  

Adopting is the act of taking the questions nearly exact to the original instrument 

while adapting is involving the process of modifying and altering the actual survey 

according to the nature of their current research (Wong, Ong, & Kuek, 2012). To be 

compared, the adaptation of instruments are a bit challenging as it needs a robust 

necessary foundation and performs a validation test in validating its reliability of the 

questions that have been provided (Mora, Silva, Lopez, & Cortez, 2016). Hence, it is 

necessary to use the SPSS measurement test to examine the reliability and validity of the 

instruments. The result from the test is known as the Cronbach’s Alpha value that would 

be shown in this paper.  

 

 

3.6 DATA ANALYSIS PROCEDURE 

The collected data from both types of questions were being analysed and examined to 

extract their findings. As this study has two different types of data, both of them were 

differently recorded and examined, which according to its nature. The quantitative data 

from section B and C of the survey, were transferred into IBM SPSS and ready to be 

analysed. By using the mentioned software, the researcher used an independent sample t-

test as to compare the usage of emoji between genders as well as their thoughts on the 

interpretation of the emoji. Independent samples t-test is being used as this feature works 

to compare two different groups which are independent towards each other, such as 
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gender (Tae, 2016). As for the qualitative data, they would be manually analysed by the 

researcher in comparing the interpretation given by the respondents.  

The first research question will be answered by only conducting an independent 

sample T-test, while the second research question will be analyzed by both independent 

sample T-test and the open-ended survey. In answering the second research question, 

these methods were being carried out as to further validate the outcomes from the 

mentioned statistical test. This mixed-method design is useful in comparing the accuracy 

of the result from the independent sample T-test and the survey answered by the 

participants. Lastly, the results and findings were being further explained and concluded 

by relating them to the previous research and the research questions that have been set 

beforehand.
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                                                  CHAPTER 4 

DATA ANALYSIS 

 

 

 

4.1 INTRODUCTION 

This chapter peeped deep into the statistical analysis of the data after distributing the 

questionnaire to the targeted sample. In this section, the collected data and responses were 

gathered, calculated, analysed and interpreted by using various methods. The differences 

between the two genders are formulated and tested with the help of SPSS software, while 

the respondents' emoji interpretations were generally discussed by the researcher.  

 

4.2 CRONBACH’S ALPHA 

The reliability test of the questionnaire is conducted in order to measure its internal 

consistency as well as its temporal stability of the items used. According to Mohsen 

Tavakol and Dennick (2011), the alpha coefficient of the test ranges from zero to one, 

indicating the closer alpha to one, the more the items measuring the same underlying 

concept of the research. The items that made up the scale were being adopted and adapted 

from different sources. Hence, its reliability and validity are crucial to be known before 

proceeding to the next stages in the research.  
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Table 4.2.1 Reliability test result 

 

 

 

The Cronbach's alpha test was performed to the 22 items from both sections, B and C, 

which complemented the research questions of the study. The above table shows the 

result obtained. It is evident that the alpha coefficient for the 22 items is 0.840, suggesting 

that this set of question has a relatively high internal consistency of its items. 

 

4.3 RESULTS OF THE QUANTITATIVE STUDY 

This paper aimed to establish significant differences among genders in the usage of emoji 

as well as its interpretation. The data collected were further analyzed by using an 

independent sample t-test that provided answers for the research questions. This method 

is crucial as to investigate the gender differences in using emoji while communicating 

virtually via smartphones among university students. The findings of the study were as 

computed below. 
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4.3.1 The Differences of Emoji Usage between Genders 

 

Table 4.3.1.1 Independent samples T-Test output on the usage of emoji among 

genders 

 

 

 

 

 

Based on the above result, it is found that there was no significant difference in the scores 

of male (M=29.57, SD=3.47) and female (M=30.90, SD=3.40), conditions; gender t (58) 

=-1.504 and P = 0.138. Since the p-value is bigger than the chosen significance level α = 

0.05, thus, it is failed to reject the null hypothesis which is ‘There is no significant gender 

difference in the usage of emoji,’ and conclude that there is no statistically significant 

difference between genders and the usage of emoji in their virtual communication. The 

differences between condition means, are likely due to chance and not likely dependent 

on the manipulation of the independent variable. These results proved that gender 

difference does not have a significant effect on the usage of emoji in their virtual 

communication. Instead, it is found that their usage is dependent on individual preference 
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in using these graphical icons. These showed that males and females are using emoji on 

the same occurrence and regularity without binding to their gender aspect.   

 

4.3.2 The Differences of Emoji Interpretation between Genders 

A similar test was being conducted in order to investigate the significant difference in 

interpreting the emoji with respect to their genders, as to answer the second research 

question. The results were computed in subsequent tables. 

Table 4.3.2.1 Independent samples T-Test output on the interpretation of the 

emoji between genders 

 

 

 

 

 

The output of the independent samples t-test suggested that there was a significant 

difference in the scores of both male (M=9.13, SD=1.22) and female (M=8.40, SD=1.07) 

with the conditions; gender t (58) =2.470. The p-value of the test is 0.016. Since the p-
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value obtained is smaller than the significance level α = 0.05, then the null hypothesis, 

which stated that ‘There is no significant gender difference in interpreting the emoji,’ was 

rejected. These outcomes extrapolated that both males and females tend to interpret emoji 

differently between one another. Based on the result, there is sufficient evidence (p-value 

= 0.016) to deduce that gender does influence one's interpretation of emoji. 

 

4.4 RESULTS OF THE QUALITATIVE STUDY 

4.4.1 Emoji Interpretations  

In relation to the second research question, the following tables reveal the meanings of 

the given emoji proposed by the participants of this research, together with the percentage 

of participants stating them. In total, there were eight emoji that are needed to be 

interpreted by the respondents.   

Table 4.3.2 Meanings of different emoji (% of respondents stating each one) 

Emoji Male  Female 

Nail polish 

 

 

Diva-like: 34% 

Leisure time: 16% 

Makeover: 12% 

Nail polish: 12% 

Gossiping: 2% 

Others: 24% 

Diva-like/Sassy: 27% 

Leisure time:20% 

Makeover: 13% 

Nail polish: 10% 

Gossiping: 7% 

Other: 23% 
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Emoji Male  Female 

Smiling face 

 

 

Happy/Smiling: 48% 

I’m shy: 20% 

Blushing: 14% 

Sarcastic: 4% 

Others: 14% 

Happy/Smiling: 43% 

Blushing: 20% 

Thanking someone: 14% 

I’m shy: 10% 

Sarcasm: 3% 

Others: 10% 

Upside 

down face/ 

Feeling silly 

 

I'm not okay: 50% 

I don’t know what to reply (not 

in the mood): 10% 

Sarcastic: 3% 

Happy: 10% 

Fake smile: 10% 

Other: 17% 

I’m not okay: 50% 

I don’t know what to reply (not in the 

mood): 6% 

Sarcastic: 10% 

Fake smile: 14% 

Other: 20%  

Woman 

Tipping 

Hand 

 

 

Whatever: 40% 

I don’t care: 20% 

Sassy: 7% 

I told you!: 7% 

Sarcastic: 7% 

Other: 17% 

Whatever: 47% 

I don’t care: 17% 

Sassy: 13% 

I told you!: 7% 

Sarcastic: 3% 

Other: 13% 
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Emoji Male  Female 

Slightly 

smiling face 

 

 

Positive mood/Happy: 47% 

Sad/Offended/In pain/Not 

okay: 20% 

Sarcastic: 10% 

Clueless: 10% 

Other: 13% 

Sad/Offended/In pain/Not okay: 37% 

Positive mood/happy: 17% 

Sarcastic: 10% 

Fake smiling: 13% 

Annoyed: 10% 

Other: 13% 

Face with 

rolling eyes 

 

Annoyed: 77% 

Irritated/Pissed off: 10% 

Blur: 3% 

Other: 10% 

Annoyed: 77% 

Irritated/Pissed off: 13% 

Other: 10% 

 

Face with 

tears of joys 

 

 

Laughing: 63% 

Funny: 23% 

Happy: 10% 

Entertained: 3% 

 

Laughing: 60% 

Funny: 17% 

Happy: 17% 

Entertained: 3%  

Other: 3% 
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Emoji Male  Female 

Sleepy face 

 

 

 

Sad: 33% 

Bored: 17% 

Tired: 13% 

Not feeling well: 10% 

Sighing: 10% 

Other: 17% 

Tired: 40% 

Bored: 30% 

Sad: 20% 

Sighing: 10% 

 

 

 

The results of this study showed that some emoji were being interpreted similarly by the 

respondents, while some may assign different meanings to it, according to their gender.  

The first icon is the nail-polish emoji ( ), which has been interpreted similarly by 

the majority of both genders. As written by them, the central meaning of this emoji was 

‘diva-like/sassy,’ male (34%) female (27%), followed by connoting the sense of ‘leisure 

time/me-time,’ male (16%) female (20%). It can be deduced that the primary meanings 

given to this emoji were similar between male and female emoji users.  

The subsequent emoji is the 'smiley with the blushing cheek' ( ), which has been 

interpreted quite similarly by both genders. The main meanings assigned to this emoji 

were ‘happy and smiling’ by male (48%) and female (43%). However, the second most 

frequent meanings that were given by both genders are different. Male (20%) connoted 

the sign of ‘shy and embarrassment’ to the emoji while the female (20%) used this 

graphical icon as to show that they are ‘blushing’ in order to indicate one's facial 

expression in virtual communication. 
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The following emoji ( ), is quite general in its definition as the icon is perceived 

by many as the negative emoji. This can be proved as the majority of the interpretations 

from both genders, male (50%) female (50%), stated that they would use this emoji in 

order to show their negative feelings such as ‘sadness’ and ‘I am not okay’ sign. 

However, 10% of the male respondents assigned the meaning of ‘being in the happy 

state’ towards this emoji, while all of the female respondents perceived this emoji as a 

negative one.  

Also, the next emoji ( ), showed that both male (40%) and female users (47%) 

were using this emoji as to indicate the act of saying ‘whatever’ in their virtual 

communication. It is then followed by the interpretation of ‘I don't care,’ which was 

stated as the second most frequent answer given by both genders; male (20%) female 

(17%) of the participants.  

Next, from all of the given emoji, this emoji ( ) has led to a significant finding in 

this study. Based on the questionnaire, 47% of the male participants answered that they 

would use this emoji in order to portray their positive mood, such as ‘happiness,’ 

‘thanking someone,’ and ‘smiling’ in communicating via digital platforms. On the other 

hand, a gap between these meanings has been found as majority of the female participants 

connoted a negative connotation towards this emoji. Most of them believed that this 

pictorial icon indicated the reaction of ‘a sad person,’ ‘offended,’ and ‘in pain,’ which led 

to reflect a negative feeling and condition of its users. Also, a number of respondents 

from both genders, male (10%) and female (10%), agreed that this emoji could be used in 

a ‘sarcastic’ context as well as ‘faking a smile’ to their receivers.  
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The next emoji ( ) was again portrayed as a general meaning used by male and 

female respondents in this research. A vast number of respondents from both genders, 

male (77%) and female (77%), answered that this emoji was being used in order to show 

their ‘annoyed’ feeling and expression to other people. Also, it was found that 10% of 

male and 13% of female participants recognized this emoji as the ‘irritated’ emoji, which 

was simply because of the look. 

Besides, the most famous emoji, which is known as the 'laughing with tears' emoji 

( ), has brought a simple and easy interpretation to its users. It was found that all 

answers were related to positive connotations as this emoji is known by many for its 

general function, which is laughing. Based on the findings, all of the respondents stated 

that they would use this emoji in a message that contains a funny and happy context.  

Lastly, majority of the male respondents (33%) answered that they would use this 

emoji ( ) as to show that they are ‘sad’ and ‘frustrated’ followed by the second-most 

given answer which is used to express ‘bored’ (17%) and ‘tired’ (13%) situation of the 

sender. In contrast, 40% of the female participants mainly interpreted it as the expression 

of ‘tiredness’ in virtual communication. Also, 30% of the participants from the same 

gender stated that this emoji is showing the feeling that is related to ‘boredom,’ ‘boring,’ 

and ‘bored.’  

To conclude, based on all of the provided emoji, it can be seen that a similar emoji 

might be connoted differently by users from different genders. Results from the survey 

have enlightened the researcher that two out of eight emoji which have been provided in 

the questionnaire, were being interpreted differently by male and female users (refer 
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emoji  and ).  The differences in interpreting both emoji have brought a significant 

finding that supported the result from the statistical study in the previous section. Thus,  it 

is  proven that emoji is being interpreted differently by male and female participants of 

this research.  
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                                            CHAPTER 5 

DISCUSSION 

 

 

 

5.1 INTRODUCTION 

This paper has an objective to study the users of emoji regarding their usage as well as 

their interpretation aspect of the graphical icons between genders. A set of questionnaire 

containing both closed and open-ended questions which assessed the following objectives 

of this study were designed. The valid responses percentage were recorded, calculated 

and analysed. The data that have been analysed by using the statistical test were 

interpreted and inferred in the light of the previous literatures that are available from past 

studies. 

Based on the analysis, it is found that gender difference does not play a significant 

effect on the usage of emoji as reflected by the result of the independent sample T-test. In 

relation to the outcome, it can be seen that people are using emoji based on their own 

preferences and suitability of the context in the text messaging. Tang and Hew (2019) 

supported the notion by stating that the usage of emoji, emoticons and stickers are not 

binding to the genders, in fact, it is entirely influenced by one's personal behaviour and 

highly contextualized. To support, it is also confirmed by Bosch and Revilla (2018) that 

the millennial, regardless their gender, has no difference in the number of emoji sent and 

received per day. This can be supported by An, Li, Teng and Zhang (2018), which they 
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claimed that gender does not affect one's emoji usage. However, they cannot deny that 

people use emoji in different occurrences, but they believed that gender is not the sole 

reason. They further reported that differences might occur as the result of an individual's 

conversational context as well as the users' cultural difference.  

However, this claim can be contented by Fathiya Al Rashdi (2015), which she 

found that women tend to use more emoji than men. It was statistically evident that 

women used 1216 emoji per month, while men only used 430, which is lesser than half of 

the women's frequency. It is further supported by Hamza Alshenqeeti (2016), which he 

mentioned that the emoji is largely used by women as they are more expressive than men 

in online communication. Also, in his paper, he marked the gender as the most significant 

indicator of usage, which can be differentiated between male and female.  

To relate, based on the result of the statistical test, a vast number of respondents 

showed that they used emoji in text messaging, regardless of their gender as they believe 

that emoji is essential in online communication. Hence, this notion opposed the research 

from Herring and Dainas (2018), which found that their female and male respondents 

used emoji differently, 92% of females compared to 78% of male users. In their research, 

females tend to use emoji in order to communicate on social media such as Facebook. 

Males did not use emoji as frequent as female users as they believe that their textual 

communication was enough for the receiver's comprehension. Thus, this paper has shown 

a significant finding that is able to oppose the previous claim and verdict of the past 

researches which related to the gender and the emoji usage.  
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Emoji users use the graphical cues in textual communication as one of the 

alternatives to represent their expression and enhance their intended messages 

(Annamalai & Sobihatun Nur Abdul Salam, 2017). To relate, another analysis was being 

conducted as to investigate any gender differences in the emoji interpretation. A statistical 

study, which is the independent sample T-test, has enlightened the researcher that male 

and female users interpreted emoji differently while communicating. This might lead to 

various interpretations and different understandings of the same emoji between both 

genders. To support, the answers from the open-ended survey have shown that there were 

slight differences in their interpretation. From all of the eight emoji, two emoji were being 

interpreted quite differently between both genders. This shows that the gender aspect 

indeed plays a significant role in interpreting one's non-verbal interaction.  

The findings of this study shown that, although all of the participants were the 

common users of digital communication, they did not always interpret emoji in the same 

way and sometimes it can be much different from its actual meaning. This newly 

emerging textual innovation is known to be vulnerable to the inconsistency of 

interpretation based on genders, the individual's personalities, relational importance and 

other aspects that able to create the gap (Nusrat Zareen, Nosheen Karim & Umar Ali 

Khan, 2016). The significant contrast of the positive connotation by males and negative 

connotation by females, marked their distinct understandings of an emoji. This can be 

seen based on the 'half-smiling' emoji ( ), which both genders interpreted it very 

differently from one another.  
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The same emoji has been analysed by Annamalai and Sobihatun Nur Abdul Salam 

(2017). The result of their study has brought the same meaning as the connotation given 

by male respondents of this research. However, their analysis did not differentiate the 

participants according to genders. One of the possible reasons of this finding is because 

some emoji are believed to be sarcastic while they are actually not. Algharabali and Taqi 

(2018) have classified ‘slightly smiling’ face emoji and ‘one eye wink’ face emoji as the 

graphical cues that are strictly related to the sarcastic context in online communication.   

After analysing the past researches, it is found that their findings are similar to this 

research. Other than individual's socio-economic background, education, age and personal 

references, the gap in interpreting emoji between males and females are being reported by 

Kannan and Shreya (2017) as the factor that affected one's graphical cues interpretation. 

In online communication, emoji might be misunderstood as girls interpret emoji 

differently from boys due to the gender differences in assigning interpretation 

(Algharabali & Taqi, 2018). Women tend to attach their emotion in interpreting the visual 

cues as to compare to the male users (Adams, 2017). Thus, it is undeniably noted that the 

gender aspect potentially affects how one perceives and interprets the emoji. However, an 

interesting finding by Bliss-Carroll (2016), users might not be aware that gender may 

influence their interpretation of an emoji's meaning. Hence, this potentially impacts their 

online interaction between one another. 
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                                            CHAPTER 6 

CONCLUSION 

 

 

 

6.1 INTRODUCTION 

This chapter discussed the summary on highlighted facts and figures that are mentioned 

in the previous chapters. It included the conclusion drawn, implication of this study, 

limitation and important directions of future work as an extension to this study. 

The tremendous evolution of technology creates waves of changes in 

communication. Hence, it is indirectly affecting one's interaction in various ways, 

including the existence of emoji. The usage of emoji has increased remarkably from years 

to years with rapid changes in their appearance as well as the agreement of its proper 

usage. In reviewing the gathered data from this study, users are clearly using emoji 

without binds to the gender aspect, which differentiates from male and female. The final 

result shows that there is no specific pattern of how male or female users use emoji in 

their daily online communication.  

However, though emoji are being widely used in the virtual world along with the 

textual communication, it does not completely act as a cue that can replace the non-verbal 

signs in our daily life. This happens as emoji are open to interpretation and able to create 

various meanings. Based on the collected data from the independent sample T-test and the 

data from the open-ended survey, the interpretation of males and females varies from one 
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another. Clearly, both of the instruments found a significant difference between the 

genders in interpreting the emoji.  

To the best of the researcher's knowledge, interpretation and translational 

differences may vary, so other researchers should continuously explore this phenomenon 

as emoji is becoming an immensely popular behavior in digital texting. Thus, it is hoped 

that this paper will be able to make a small contribution in exploring the usage and 

differences in interpretation pattern of these graphical cues for future knowledge of its 

users.  

 

6.2 IMPLICATION OF STUDY 

This research has the following contributions to the current body of knowledge on emoji 

by presenting the details of emoji usage and its interpretation in each section. First of all, 

it is evident that most of the previous researchers found, women use emoji more 

frequently than men, while the current respondents showed otherwise. Millennial now, 

either men or women are getting hooked on the existence of emoji, which resulted in a 

fair usage by both genders. The idea of women frequently using emoji more than men as 

stated by Bosch and Revilla (2018), and Chen et al., (2017) were being contested with the 

findings of this research.  

Other than that, it is hoped that this paper would be able to clarify any potential 

misunderstandings by putting further enlightened that the gender of users might widely 

influence one's interpretations. Specifically, when dealing with interlocutors from 
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different genders, users ought to be aware of its various potential interpretations given by 

the other parties. This precaution might be able to avoid any future misunderstandings 

and disagreements caused by misinterpretation of the emoji in online communication.  

The result of this paper has shown that a similar emoji might have distinct 

meanings that resulted from the personal understanding of men and women. In a more 

critical manner, the significant finding of this paper includes one of the emoji listed in the 

survey, has been interpreted in an obvious opposite direction. Interestingly, both genders 

use this emoji in communication, but none of them realized the differences in defining 

this graphical cue. Hence, it is hoped that the findings of this research would provide 

some valuable knowledge and useful information for the future reference of the 

researchers as well as the users of emoji. 

 

6.3 LIMITATION 

The actual focus of this paper was to explore significant differences in the usage of emoji 

as well as the differences in emoji interpretation between genders. However, there is a 

limitation that cannot be avoided due to the scope of this research. The sampling frame 

that has been chosen to conduct this research is the convenience sampling technique. 

Therefore, the result of this study cannot be generalized and taken to a more significant 

population. It is believed that the sample could be expanded in order to include more 

participants from various universities and colleges. 
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6.4 FUTURE RESEARCH 

Other than the gender aspect, it is interesting to bridge the gap between the users’ age and 

the usage of emoji in their daily communication. Foreign researcher, Bosch (2018) 

concluded that the users tend to use emoji when they are communicating with closest or 

similar age interlocutors while Algharabali and Taqi (2018), contented his finding by 

stating that its usage is not exclusive to one’s age. Thus, it is remarkable to explore this 

notion by using different sample and local setting of the research.  

A new future direction that is worth investigating is the effectiveness of emoji 

usage in online communication. The researcher explored a different pattern in interpreting 

emoji between both genders, but no study in the sample examines the effect of distinct 

interpretations affects the communicators' actual goals.  In order to overcome this 

limitation, future research may pursue answers to the following questions. First, are the 

differences in interpreting emoji between genders leads to misunderstanding in 

communication? Second, if it is so, what are the common misinterpretations that are 

frequently happening through the lens of both genders? Third, what are the ways to avoid 

those misunderstandings from continuously occurring? Thus, it is believed that the listed 

recommendations would more or less contribute to this ever-growing technological 

phenomenon in the world of research and literature.  
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                                             APPENDIX  

 

 

SURVEY CONSENT FORM 

INTRODUCTION 

I am Ummu Syafiqah Mohd Rashidi, a final year student in Kulliyyah of Languages and 

Management, International Islamic University Malaysia, Pagoh. I am currently 

conducting a study on the usage of emoji and its interpretation between genders. 

RISK AND BENEFITS 

It is my understanding that this survey has been designed to gather information about the 

following topics. I have been given some general information about this project and the 

types of questions I can expect to answer. I understand that the survey will be conducted 

in person, and it will take approximately 20 to 30 minutes of my time to complete. I also 

understand that there are no risks involved in participating in this activity, beyond those 

risks experienced in everyday life. 

CONFIDENTIALITY 

I understand that my participation in this project is completely voluntary and that I am 

free to decline to participate, without consequence, at any time prior to or at any point 

during the activity. I understand that any information I provide will be kept confidential, 

used only for the purposes of completing this assignment, and will not be used in any 

way that can identify me. All survey responses, notes, and records will be kept in a 

secured environment. 
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Please TICK ( /) and FILL IN your information in the blank  

 

SECTION A– RESPONDENT’S BACKGROUND 

 

1. 

 

Age: ________ years 

 

2. 

 

Program: 

         ARCOM              ENCOM               MALCOM              TPHM 

 

3. 

 

Gender: 

            Male                         Female     

 

CONTACT 

If you have questions at any time about the study or the procedures, you may 

contact:  

Sis. Ummu Syafiqah Mohd Rashidi, student of Kullliyyah of Languages and 

Management, IIUM. +60 17-7404633. 

SURVEY CONSENT 

I have read the information above. By signing below and returning this form, I am 

consenting to participate in this survey project.  

 

Signature:   ______________________________________________ 

Date:            _______________________________________________ 
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SECTION B– THE USAGE OF EMOJI IN VIRTUAL COMMUNICATION 

 

Instruction: Based on the given statement, please TICK (/) the statement that best 

describes about your emoji usage in the virtual communication. 

 

NO STATEMENT YES NO 

1) I prefer to use emoji in my text messaging.   

2) The usage of emoji enhances my intended message in the 

online communication. 

  

3) I use emoji while text messaging to convey my emotions or 

depict my emotional states. 

  

4) I feel better represented when I am using emoji in text 

messages. 

  

5) I use emoji to clarify my meaning.   

6) I believe that emoji is important in communication.   

7) I use emoji to supplement my sentence.   
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SECTION B– THE USAGE OF EMOJI IN VIRTUAL COMMUNICATION 

 

Instruction: Based on the given statement, please TICK (/) the statement that best 

describes about your emoji usage in the virtual communication. 

  

1 2 3 4 

Never Rarely Frequently Very Frequently 
 

NO STATEMENT 1 2 3 4 

8) I often use emoji while text messaging. 1 2 3 4 

9) I use emoji when texting my family (i.e. 

parents or siblings). 

1 2 3 4 

10) I use emoji when texting my close friends. 1 2 3 4 

11) I use emoji when texting a romantic partner/a 

romantic interest (i.e. boyfriend/girlfriend or 

spouse.) 

1 2 3 4 

12) I use emoji when texting an acquaintance. 1 2 3 4 

13) I use emoji only if the other person uses them 

first. 

1 2 3 4 

14) I use emoji in communicating virtually via my 

social media (i.e. Twitter or Instagram). 

1 2 3 4 

15) I use emoji while talking to my lecturer in 

private or public communication.  

1 2 3 4 
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SECTION C– INTERPRETATION OF EMOJI 

 

Instruction: Based on the given statement, please TICK (/) the statement that best 

describes about your opinion on the interpretation of emoji. 

NO STATEMENT YES NO 

1) My text message without emoji can be misinterpreted in 

terms of context and meaning without its additional clue. 

  

2) Emoji interpretation may mislead my receiver and cause 

the message to be misunderstood. 

  

3) Can emoji mean different things depending on the sender 

of the message? (sibling, parent, partner, friend, lecturer) 

  

4) Do you sometimes find it hard to interpret what your 

friends mean when they use emoji? 

  

5) Have you ever asked a friend to help you interpret a 

message depending on the emoji? 

  

6) I use some positive as sarcastic purposes.   

7) Specific emoji may give different meaning according to the 

relationship type of the sender and receiver. 
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SECTION D– INTERPRETATION OF EMOJI 

                         (EMOJI ANALYSIS) 

 

Instruction: Based on the figure below, in 10 words or less, write your own 

interpretation about the meaning of the emoji. 

 

NO EMOJI INTERPRETATION 

1) 

 

 

2) 

 

 

3) 

 

 

4) 

 

 

 

Instruction: Based on the figure below, in a simpler word, write the context in 

which you would use the given emoji. 

 

NO EMOJI CONTEXT 

5) 

 

 

I would use this emoji when I ___________. 

6) 

 

 

I would use this emoji when I ___________. 

7) 

 

 

I would use this emoji when I ___________. 

8) 

 

 

I would use this emoji when I ___________. 

 


